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Since the adoption of reform and opening-up policy, based on strong foreign 
demand and China‟s cheap labor resources, China‟s export has achieved remarkable 
accomplishments as the implement of export-oriented strategy which makes China 
main beneficiary of globalization. However, as the decline of foreign demand since 
the economic crisis of 2008 and the diminishing comparative advantage on labor cost, 
the basic path which is followed with traditional labor-intensive industry are facing 
several challenges. China‟s strategy of globalization need to be reconsidered 
transformed and upgraded. Besides, it‟s imminent to constitute new export 
competitive strength. 
Traditional trade statistics method base on cross-border trade and total product 
value is included in export volume which will cause some drawbacks such as the 
double counting of intermediate products; with the intensification of globalization and 
international specialization, these disadvantages make traditional trade statistics 
cannot reflect the actual trade situation and benefit. “Trade in value-added “statistical 
methods decompose total export volume into several added-value of different 
countries in the global value chain, focus on domestic added value to measure export, 
which eliminated the double counting problem. 
This paper used the latest world input-output database (WIOD) combined with 
“Trade in value-added “statistical methods to estimate the real export value of China 
between 1995 and 2011 ,meanwhile, calculate scale and industry distribution of 
domestic demand. Based on the analysis, we found that during the period of 
1995-2011, the total value and growth rate are both overrated by traditional trade 
statistics method. The distortion rate topped out at 35%. Besides, this paper found out 
that there is a serious imbalance in domestic demand, which is reflected as the 
structural imbalance of domestic and foreign demand, consumption and investment 
demand and intermediate demand distribution between manufacturing and service 
industry. 















comprehensively, based on real export value and domestic demand which are 
estimated by “Trade in value-added “statistical methods, this paper had empirical 
analysis on Home Market Effect in manufacturing and service industry, meanwhile, 
we break down domestic demand into immediate demand and final demand. Based on 
above analysis, we had empirical segmentation analysis. The result turns out that 
domestic demand is an important factor in promoting export growth, including 
immediate and final demand. 
At last, on the basis of domestic demand, this paper measured the impact of per 
capital of fixed assets, total factor productivity, labor cost, economic openness, 
exchange and other factors on export value. It turns out that total factor productivity 
and economic openness had a significant positive correlation with export value, where 
the effect of per capital of fixed assets, labor cost and exchange is differ with different 
industry. 
According to the analysis, this paper put forward a series of policy suggestions: 
First, focus on the global value chain, use “Trade in value-added “statistical methods 
to maintain China‟s trade benefit. Second, set up circular economy based on domestic 
demand by improving resident‟s consumption level, promoting the transformation and 
upgrading of industrial structure, and the progress of market integration, ramping up 
service industry etc. 
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方法的研究进展比较缓慢，2013 年 OECD 和 WTO 联合推出了世界投入产出数





10 大类产品中有 7 类存在显著的本地市场效应；张帆和潘佐红（2006）利用超
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